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By using online questionnaires, the present research combined the Uses and 
Gratifications (U&G) theory and Family Communication Patterns(FCPs) theory 
together to study the daily communication behaviors of both Chinese college students 
and their parents. Emphasis is put on the college students’ communication with their 
parents using Wechat, the gratifications obtained in the process and its influence on 
closeness between college students and their parents. The results showed that 
although most of the participants reported using WeChat to communicate with their 
parents, talking on the phone was still the most frequently used methods of 
communicating with parents, all media considered. Among all the functions of 
WeChat , voice message and text message were used most frequently by college 
students to communicate with their parents. Also, there were significant differences 
between the only child families and families that have more than one kid, when it 
comes to the frequency of communicating with parents through video. And a 
significant gender difference exists among the frequency of communicating with their 
parents by Weibo, WeChat and video. Local students communicate with their parents 
more often than other students on the phone. 
College students reported that they obtained three gratifications from 
communicating with parents via WeChat: interaction and sharing, the control over 
their image and conversation, convenience and low cost. And the gratification of 
interaction and sharing was a significant influencing factor of WeChat use frequency. 
After controlling the demographics and FCPs, the gratification and frequency of using 
WeChat with parents significantly predict college students’ closeness with parents. 
And when demographics and FCPs were controlled, college students’ frequency of 
communicating with parents via telephone was the only significant influencing factor 
of closeness between parents and their child. 
Suggestions were offered based on the research in terms of communication 
among family members. The interactions should be given more emphasis in a house 
and adopting new media like Wechat would have positive impact on the relationships 
among family members.   
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